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New Media Theory 
 

“To talk of New Media in the early 21st century seems odd: exhausted and exhausting. Either it seems 
tinged with that hopelessly naïve utopianism and dystopianism that dominated the end of the 20th 
century . . . or it just seems hopeless. New media is everywhere and everything; it changes more quickly 
than we can think. What more can we possibly say about it?” 

 
--Wendy Hui Kyong Chun, New Media/Old Media (2016) 
 
“It is longer its novelty, uniqueness, or potential to transform life, but its mundane nature and 
pervasiveness that now gives the internet its significance.”  
 
--Vincent Miller, Understanding Digital Culture (2011) 

 
I begin the course description with these epigraphs, both of which are taken from our two required texts, because they 
speak to the sense of exhaustion many of us feel towards new media, digital culture, technology, mobile devices, etc. In the 
last two decades, digital technologies have become enmeshed into our everyday lives to such a degree that one can be 
forgiven for thinking, “Indeed, what more can we possibly say about it?”  
 
This 400-level course in New Media Theory gives you the tools to “step into the fray,” as it were, and to come away with a 
better understanding of just what we mean by the term “new media” and the key ideas, concepts, and issues that circulate 
through it. The “theory” part of this course is that we’re not simply concerned with describing various new media 
phenomena, but with taking them apart (metaphorically) and understanding the constitutive concepts that make them 
work.   
 
This course will also help you understand the various attitudes—critical and ordinary—we have towards new and old 
media and where these attitudes come from. Most importantly, this course will give you the means to map out your own 
itinerary through such challenging sites as digital identity, social media, privacy and surveillance in the information age, 
and the economic foundations of digital culture.    

  

Learning Outcomes 
 

By the end of the semester, you should be able to                                    Your ability to do this will be assessed through 
Define and deploy commonly-used terms and concepts 

related to new media theory, digital culture, and cultural 
studies; 

Coursework Agreement assignments, Midterm Exam, 
Quizzes, Class Discussions 

Stake out, research, and explore in-depth an area of new 
media in which you’re interested, and then present those 

findings to your peers; 

Coursework Agreement assignments, Midterm Exam, 
Quizzes, Class Discussions 

                                                 
1 I actively encourage all of my students to visit me during office hours as often as they like. I look forward to meeting each of you 

and talking about your drafts and your performance in the course—whether in person or online. My office is located on the second 

floor of the front side of the Main Building (KO). As you walk in the front doors (the main entrance), take a hard right and ascend the 

stairs. At the top of the stairs, simply turn left and walk all the way down the corridor to the Main Office for the School of Humanities 

and Social Sciences. My office is right inside the Main Office on the right—KO 238-D. 
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time by appointment, Canvas, e-mail, phone, 
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Articulate and explain challenging and complex concepts 
related to a sustained discussion of digital culture (i.e., 
technological/economic determinism[s], information 

society, telepresence, immersion, and many more); 

Coursework Agreement assignments, Midterm Exam, 
Quizzes, Class Discussions 

Understand and recall in detail the history—both recent 
and long-term—of digital technologies and the 

development of computers, mobile devices, and other 
advancements; 

Coursework Agreement assignments, Midterm Exam, 
Quizzes, Class Discussions 

Articulate connections between recent shifts in digital 
culture and similar historical shifts in human 

consciousness and thinking (i.e., the spread of literacy in 
the ancient world or the evolution of print media); 

Coursework Agreement assignments, Midterm Exam, 
Quizzes, Class Discussions 

Plan, design, and develop your own graded projects and 
assignments. 

Coursework Menu assignments Coursework Agreement 
assignments, Midterm Exam, Quizzes, Class Discussions 

 

Required Texts 
 
Miller, Vincent. Understanding Digital Culture. 2011. London: SAGE, 2013. Print.  
 
Hui Kyong Chun, Wendy and Anna Watkins Fisher, eds. New Media/Old Media: A History and Theory Reader. 2nd ed. 

New York: Routledge, 2016. Print.  

 
Coursework Menu, Agreement, and Assignments 
Unlike most traditional courses, you are responsible for determining and planning some (50%) of your own coursework 
for this 400-level course. Using the Coursework Menu and the Coursework Agreement (both are located in the “Grade 
Menu” folder in the Files tab in our Canvas site), you will select your coursework options for graded assignments and 
submit that form to Dr. Cook at the start of class in Week 2 (Thursday, 01/21/2016). 50% of your grade has already 
been decided for you (the Midterm exam, quizzes, ICWs, and participation—see below for more details), but you are free 
to choose the remaining 50% of your overall performance in this course. Be sure that the selections you make from the 
menu on the next few pages add up to 50%. 
 
I will review your choices and either approve your Coursework Agreement as is or contact you about any issues no later 
than the end of Week 3 (Thursday, 01/28/2016). Once the Agreement is signed by both you and me, you’ll be held to 
it and the due dates listed on it. If you fail to turn in any of the work on the Agreement you will receive a zero (“0”) for the 
missing work. Under (most) normal circumstances, this work cannot be made up.  
 

1. Midterm exam = 25%  
In Week 9, we will have a midterm exam. This exam will cover the primary concepts and readings from the first 
half of the semester (Weeks 1 through 8), and we will have a comprehensive in-class exam review the week before 
the midterm. The midterm exam will be two parts: the first part will ask you to choose and identify 7 terms in 
short paragraphs. The second part is a traditional essay response. The midterm exam tests not only your memory 
of these key concepts in new media theory, but much more importantly, it gives you a chance to do something 
with what you’ve learned: to make connections between theories and ideas, apply insights to novel situations, and 
so forth. The midterm exam will take one class period to complete.  

2. Quizzes = 10% 
Reading comprehension quizzes in a 400-level class? Yes, that’s right. Quizzes are my way of ensuring that you 
folks are doing the reading and that you’re doing it carefully, conscientiously, and actively (more on this in class). 
We will have between 8-10 reading quizzes over the course of the semester, usually at the start of class but 
sometimes on Canvas, and they will be worth roughly 1% to 1.25% of your final grade.  

3. SWAs & ICWs = 10%  
SWAs are “short writing assignments” that are completed outside of class; ICWs are “in-class writing 
assignments” that are typically completed in class and may include freewrites, reflection pieces, group work, etc. 
We will have a couple of SWAs (maybe three), and each one will be worth 2.5%. (For example, each of you will be 
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submitting a proposal to the IU Kokomo Undergraduate Research Symposium in April, and first you will submit a 
draft to me for feedback—this will be one of our SWAs.) The remaining 10% will be assigned to ICWs, and these 
are typically worth around .75% or 1% each, depending on how many we have over the course of the semester. I 
also reserve the right to assign “non-graded” in-class assignments. These are for enrichment and learning—not 
everything has to have a grade to have value.  

4. Participation & attendance = 5% 
See “Attendance and Participation” below for more details.  

5. Extra Credit (“Outstanding Classroom Citizenship”) = +2% 
You may also earn a whopping +2 points extra credit added to your overall course grade for providing what I 
determine is an extraordinary level of class leadership in terms of leading and facilitating thoughtful, considerate 
discussions in the Forums, submitting all work on time, and generally being a good citizen of our class. This extra 
credit is applied solely at my discretion.  
 

Attendance and Participation  
While there will be some lecture in this course, this is definitely not a lecture-only course. Ongoing, stimulating class 
discussions and in-class group activities are vital to the success of this course and to your overall learning experience. In 
short, it’s important that you come to class regularly, complete all assigned readings each week, take time to reflect on 
what you’ve read (and then go back and re-read), take careful notes on the readings (in your notebook and textbook), ask 
questions, and participate actively and enthusiastically in class discussions and in-class exercises.  
 
When you miss class, you miss important information, activities, ideas, ICWs, instructions, videos, interactions, etc. that 
simply can’t be “made up.” (It’s sort of like missing a birthday party or celebratory dinner and then asking everyone to  
reconstruct the experience for you in words or e-mails. Like other social phenomena, classroom learning just doesn’t work 
that way.)  
 
Furthermore, when you miss class, your classmates and I miss your input and ideas. If you are absent, you are 
responsible for finding out what we covered in class and for submitting in advance any assignments due 
on that day. I reserve the right to change the course schedule at any time, and it is your responsibility to stay on top of 
these changes. If ever you do miss class, you should use the “Questions about the Course” Discussion in the “Discussions” 
tab in Canvas to find out what you missed. See “Getting in touch with me...and each other” below for more 
information.  
 
Your course grade will drop by one letter grade (10%) if you miss more than 10% of our classes (or 4 class periods, the 
penalty is exacted on the fourth absence); you will automatically fail the course if you miss more than 20% of our classes 
(or 8 class periods). If an emergency or some other significant, unplanned life event forces you to miss several class 
periods, please contact me as soon as possible so we can discuss your options. Just to simplify: you can miss up to 3 class 
meetings for any reason without receiving a penalty. Beyond that you will receive a penalty for another absence for 
any reason. Please don’t miss more than 3 class meetings. 

 
Tardiness 
Be on time to class. Coming in late routinely—for any reason—will result in absences.  

 

Phones, Technology, and Other Distractions 
Here’s the straight dope on mobile devices, folks: be courteous and sensible with your smart phones, laptops, tablets, and 
other mobile devices. You might think you have to be imminently available to everyone in your social network, family, 
neighborhood, whatever, or that you constantly have to be checking your e-mail, texts, Facebook, Twitter, Instagram, 
Pinterest, or whatnot, but you really don’t.  
 
There are important, practical advantages to be gained by “unplugging,” by experiencing the passage of time, discussion, 
and conversation the way previous generations did: face-to-face and in real-time. Opportunities to unplug from the matrix 
are increasingly rare; let’s pledge to use our time together this summer for discussion, reflection, and exploration, not 
Candy Crush Saga and idle Facebook stalking. 
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Late Assignments 
Late work will not be accepted under most circumstances. (Yes, seriously.) If a bona fide emergency forces you to 
miss class, please let me know as soon as is reasonable so that we can discuss your options.  

 

Getting in touch with me…and each other 
You will have several avenues of communication for this course:     
 

▪ If you have general questions about the course (assignments, due dates, course policies, etc.), please post 
your questions on the “Questions about the Course” Discussion in the “Discussions” tab. I will check this 
Discussion regularly (usually twice a day from Monday through Friday and at least once on the weekend) and 
answer any questions you may have. If you have a question that concerns the entire class, please use this space. 

▪ “The Coffee House Lounge” site in the Discussions tab will be an informal space for you to meet your fellow 
students and get to know one another over the course of the semester. This is a social gathering place. I will 
not monitor this site on a regular basis unless students express concern to me about the content being posted. 

▪ If you have questions of an individual or personal nature that you do not wish to share with the rest of the 
class, you can contact me by sending a message through the message center in Canvas (in the “Messages” tab). 
This is the best way to get in touch with me. You are also always welcome to visit me in my office (during 
and outside of office hours), call me in my office during office hours (765/455.9229), or call me at home on my cell 
(803/479.6597) before 7:00pm on weekdays. I want to discuss the class and your work with you, and utilizing 
office hours is an excellent way for us to address any concerns you might have about the class, your progress or 
performance, and/or any of your questions about the course material and your projects and interests. 

 

Technical Requirements and Troubleshooting  
This course requires that you have access to the IU Kokomo computer network, access to the Canvas course management 
system, and some basic familiarity with Canvas. The IU Kokomo Instructional Technology department (IT) provides 
guidelines for hardware and software for all students. This course requires primarily word processing (MS Word 2007, 
2010, or 2013), printing capabilities, and access to Canvas. See http://iuware.indiana.edu for free downloads and discount 
prices on hardware and software exclusively for IU students.  
 
IU also offers students, faculty, and staff free access to Lynda.com tutorials on everything from MS Word 2013 to the latest 
version of Dreamweaver. To access Lynda.com, follow this link, scroll down and click on the Lynda.com link. This is a 
subscription service, so you must access Lynda.com through the IUK website. 
   
Students should contact the IU Kokomo Helpdesk with technical questions. The Helpdesk offers technical support to 
faculty, staff, and students for all IT-related requests. The Helpdesk provides assistance to users, as well as maintains a 
tracking system that places each user’s request into a queue. You can send an e-mail request to the Helpdesk at 
kohelp@iuk.edu or call 765/455.9315. Local phone and walk-up support at the Helpdesk in the Library is available 
Monday through Friday from 8:00am to 5:00pm. If you’re having any technical difficulties, please contact both me and 
the Helpdesk right away so we can get your problem solved. 

 

Academic Honesty and Plagiarism 
“A student must not adopt or reproduce ideas, words, or statements of another person without an appropriate 
acknowledgement. A student must give due credit to the originality of others and acknowledge an indebtedness whenever 
he or she does any of the following: (a) quotes another person’s actual words, either oral or written; (b) paraphrases 
another person’s words, either oral or written; (c) uses another person’s idea, theory, or material unless information is 
common knowledge.”  Source: Indiana University Code of Student Ethics. (Note that “intent” is not a factor here.)   
 
“Double dipping,” or submitting a writing project for two or more courses (whether they’re IUK courses or not), 
constitutes plagiarism and will result in a grade of zero and possible disciplinary action. If you have an idea for a writing 
project from another class that you would like to further develop in this class, please consult with me. I’m more than 

http://www.iuk.edu/admin-services/it/training/how_to/index.shtml
mailto:kohelp@iuk.edu
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willing to help you develop your ideas and plan writing projects that will do work for you, but simply submitting the same 
essay for multiple classes is not acceptable under any circumstances.  
 
Knowing the boundaries between acceptable and unacceptable uses of other’s work, texts, or ideas can be tricky 
sometimes, and we will spend some time in class discussing the boundaries of acceptable use, the nature of research, and 
when, where, and how to appropriately document source materials. 

 

Writing Center (Student Success Center: Library) 
Don’t forget to utilize the Writing Center that your tuition dollars support! The IU Kokomo Writing Center is open 
Monday through Thursday, 9am to 7pm, Friday, 10am to 2pm, and Saturday, 12:30 to 4:30pm. Remember, many of IU 
Kokomo’s best students understand that seeking out a response to their writing is a necessary part of the learning/writing 
process. Several of the staff who presently work in the Writing Center have or are currently working toward teaching 
credentials, and many are graduate students. Stop by or call for a 30-minute appointment: 765/455.9425, Option #1. 
 
You can now instant message the tutors your quick questions (grammar, citing, etc.) using campus contacts. Visit our 
website where you can 
 

▪ Ask a more detailed question online by using Ask a Tutor email option. 
▪ See a list of Grammar Girl podcasts on hundreds of English language concerns. 
▪ Discover which helpful documents and other sources are available at the Center. 
▪ Find out when your favorite tutor is scheduled to work. 

 

Student Accessibility Services 
Every reasonable attempt will be made to accommodate qualified students with disabilities (e.g., mental health, learning, 
chronic health, physical, hearing, vision neurological, etc.). You must have established your eligibility for support services 
through the appropriate office that services students with disabilities. Note that services are confidential, may take time to 
put into place, and are not retroactive; captions and alternate media for print materials may take three or more weeks to 
get produced. Please contact your campus office as soon as possible if accommodations are needed. Find your office at 
http://ada.iu.edu/students/index.shtml.   
 
Students requiring accommodations for disabilities or special needs should contact the Office of Accessibility Services. 
Don’t wait until the middle or end of the semester to take care of these issues; if you have a documented disability, please 
don’t hesitate to let me know as soon as possible. 
 

Course Schedule  
 
(NOTE: Complete all readings for each week by class time on Tuesday morning unless otherwise instructed through 
Canvas or in-class announcements. Due dates for reading assignments, exams, written responses, etc. are subject to 
change with prior notice.)   
 

New Media/Old Media = NM 
Understanding Digital Culture = U 

Canvas = C 
 
 
Week 1 (1/12, 1/14) – Course Introductions, What is “new media (theory)”?   

Readings: U, pp. 1-11 and the syllabus, Coursework Menu, and Coursework Agreement. 
    
Week 2 (1/19, 1/21) – Key Elements of Digital Media  

Readings: U, pp. 12-30 and NM, pp. 1-6 
Coursework Agreements due by the start of class on Thursday, 1/21 (Canvas message) 

 

http://www.iuk.edu/writing-center/
http://www.iuk.edu/writing-center/
http://ada.iu.edu/students/index.shtml
http://www.iuk.edu/career-services/accessibility-services/index.php
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Week 3 (1/26, 1/28) – Key Elements of Digital Media (continued) 
   Readings: U, pp. 30-39 and “Case Study 1: What Are Video Games?” U, pp. 39-45 

 
Week 4 (2/02, 2/04) – The Economic Foundations of the Information Age 
 Readings: U, pp. 46-57 and NM, pp. 167-76 “‘Raw Data’ Is an Oxymoron” (Gitelman)  
 
Week 5 (2/09, 2/11) – The Economic Foundations of the Information Age (continued) 
 Readings: U, pp. 57-71 and NM, pp. 37-51 “The Language of Cultural Interfaces” (Manovich) 

 
Week 6 (2/16, 2/18) – Convergence and the Contemporary Media Experience 

Readings: U, pp. 72-81 and NM, pp. 407-24 “Free Labor” (Terranova)  
 
Week 7 (2/23, 2/25) – Convergence and the Contemporary Media Experience (continued) 

Readings: U, pp. 81-88 and “Case Study 2: The Changing Culture Industry of Digital Music” U, 
pp. 88-94 

 
Week 8 (3/01, 3/03) – Midterm Exam Review / Catch-Up  

No class on Thursday, 3/03 (see Canvas for take-home assignment) 
 
Week 9 (3/08, 3/10) – Midterm Exam (25%) 
 
Week 10 (3/15, 3/17) – Spring Break (no classes) 
 
Week 11 (3/22, 3/24) – Research Symposium proposal drafts due (SWA) 

Also, the “official” proposals will likely be due to the Symposium organizer/s this week or next, 
so get these to me as soon as possible for feedback.  
 

Week 12 (3/29, 3/31) – Digital Identity 
Readings: U, pp. 159-75 and “Case Study 3: Cybersex, Online Intimacy, and the Self” U, pp. 176-
83 and NM, pp. 539-51 “Exposed Net Porn” (Shah) 

   
Week 13 (4/05, 4/07) – Social Media and the Problem of Community: Space, Relationships, Networks 

Readings: U, pp. 184-201 and “Case Study 4: Social Networking, Microblogging, Language and 
Phatic Culture” U, pp. 201-206 

 
Week 14 (4/12, 4/14) – Privacy and Surveillance in Digital Life 

Readings: U, pp. 111-33 and NM, pp. 579-98 “The Googlization of Us: Universal Surveillance and 
Infrastructural Imperialism” (Vaidhyanathan) 
 

Week 15 (4/19, 4/21) – The Body and Information Technology / Film Screening (Blade Runner, 1982) 
Readings: U, pp. 207-23  

 
Week 16 (4/26, 4/28) – Course Conclusions / Looking Ahead 

Readings: U, pp. 224-26  
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